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It has been suggested that when we are looking for Transformational Indicators that the work that has been done secularly on Social Capital might come closest to what we are looking for.  Therefore I have undertaken a study of what Social Capital is all about as well as what Indicators or Evaluations have been done in this area.

What is social capital?
Social capital, a term that dates back over 80 years, is a vitally important resource to our communities. 
Social capital refers to the reservoir of resources available to individuals because they are embedded in particular social networks and are members of a particular community and society. The premise of Social Capital is that networks have value. Networks are valuable because information  flows through them and  because they serve as the foundation for an expectation of reciprocity. Social capital in a community is useful for creating a shared level of social trust, friendly and safe neighborhoods, vibrant and well-functioning public places, and strong participatory government. 

The concept of social capital was developed in sociology and political science to describe the resources available to individuals through their membership in community networks. Social and political theorists, beginning with Alexis de Tocqueville, have seen the strength of voluntary associations, a key indicator        of social capital, as the keystone of a well functioning democracy.  Our ties and memberships are our    social capital, just as our savings are our financial capital.  Social capital’s value lies in our collective        sets of interpersonal ties.  

Social capital has been applied in a variety of contexts to explain the ability of communities to solve the problems of collective action. When people lack connections to others they are unable to test the veracity   of their own views. The networks that constitute social capital also serve as conduits for the flow of helpful information that facilitates achieving our goals.

 Social capital is in some ways self-replicating. By repeatedly creating trust in relationships with particular people, we come to trust all people more and this social trust makes it easier to make still more new ties.     It is as if the machine produced its own parts, and at lower prices. This big idea is the key to the magic of social capital: that particular and local acts magnified over time and across individuals can change whole communities and societies. 

Social Capital refers to the collective value of all social networks. A wide variety of specific benefits flow  from trust, reciprocity, information and cooperation associated with social networks.  The central thesis is that social networks have effects on information flow, and that repeated interactions in networks can help resolve dilemmas by collective action. 

How Connected Are Americans To Each Other? 

· How many of your neighbors' first names do you know? 
· How often do you attend parades or festivals? 
· Do you volunteer at your kids' school? Or help out senior citizens? 
· Do you trust your local police? 
· Do you know who your U.S. senators are?
· Do you attend religious services? Or go to the theater? 
· Do you sign petitions? Or attend neighborhood meetings? 
· Do you think the people running your community care about you? 
· Can you make a difference?
· How often do you visit with friends or family?
Social Capital Community Benchmark Survey

A Social Capital Community Benchmark Survey was undertaken in 2000 which 27,000 respondents from 40 communities across the USA.  Within the 40 communities they looked at 11 dimensions of social capital covering:

· Trust

· Political engagement

· Giving and volunteering

· Faith-based engagement

· Informal socializing

· Involvement in associations

· Civic leadership

· Diversity of friendships

· Equality of civic participation

Summaries of the relative performance can be found at: www.cfsv.org/communitysurvey 

The 40 communities surveyed are listed on the above site and you can click on them to obtain a copy of the results. The size of each community sample is generally 500 but may be as large as 1500.

Specific information can be found at:   www.ksg.harvard.edu/saguaro/communitysurvey    and www.ropercenter.uconn.edu/scc_bench.html   

